CH-IV/CC-8/19
B.Com. 4th Semester (Honours) Examination, 2019 (CBCS)

Subject : Fundamentals of Marketing Management

Paper : CC-8 (CH-4.2)

Time: 3 Hours Full Marks: 60

The figures in the margin indicate full marks.
Candidates are required to give their answers in their own words

as far as practicable.
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1. Answer any ten questions from the following:

2x10=20
S e (A (@ (I I AT e TS ¢

(a) What do you mean by Marketing Research?
Ryofeia ST FETCo U (AT 2

(b) What is Packaging?
ACFSToFI DICE T ?

(c) Whatis Marketing Mix?
Rotele el FITSF 0T 2

(d) What is Market Segmentation?
e Rete FICF 0T 2

(e) Whatis Product?
oAy FICP AT ?

(f) What do you mean by Channels of Distribution?
35 el TS QT2

(g) Whatis Marketing Promotion?
fRoie 2o 2

(h) What is Advertising?
Retom J12

(i) Whatis Branding?
R I CEA 2

(j) What is meant by Public Relations?
G TR e B (AR

(k) Whatis Personal Selling?
ferare Raa 2
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(1) What is Online Marketing?

SRS ol Y p

(m) What do you mean by the term ‘Middleman’?

L PR D2 35700 Y @iz
(n) What do you mean by Public Distribution system?

W@a‘hﬁﬁw%m?

(o) What is Labelling of Product?
ALV CETRIR Fits qeet 2

2. Answer any four of the following questions: 5x4=20
(I CPICA] 115 ATas Ta wte ¢

(a) Differentiate between Marketing and Selling.

ﬁﬁm@ﬁzﬁmﬂmmwml

(b) Discuss the importance of Consumer Behaviour.

@WWW@WWWI

(c) State the necessities of Packaging.
CNOFEISFAC ATTS Tty e |

(d) What are the strategies of Pricing?

I N A Seffem ez St

(e) Discuss the importance of Marketing Promotion.

1o et Wy e 5|

(f) Mention the major points of difference between Advertisement and Sales Promotion.

fRreat=le @ Rerx epiitas e 5o Aeme iy S w0 |

3. Answer any two of the following questions: 10x2=20
N (37 T 7305 2I0s Tea s 2
(a) Define Marketing. Describe its scope. .‘ 2+8=10

Rl vicet e | 3217 #IRE 96 e

(b) Explain the importance of Market Segmentation.
e Reretag wwg R0 T |
(c) What is meant by Product Life-cycle? State its different steps. 2+8=10

AT GG TS I (I 2 3 Rfen el Rige 3

(d) Narrate the factors to be considered in choosing the channel of distribution.

G el oAb et Ry Rz Ry <t

—_—



